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     619-817-5066/carly@944.com 

944 Magazine Honors the Nation's Best with First Annual 944 Picks Issue 

Editors Turn the Tables Allowing 944 Readers to Vote on their Favorites 

in the Country's Leading Entertainment Hubs 

(April 2009) — 944 magazine (www.944.com) is giving readers the opportunity to step on the other side of the editorial roundtable to nominate their city favorites for the first annual 944 Picks issue. The long-awaited issue is slated for a May 4, 2009 street date.

Beginning on April 1, 2009, readers can visit www.944.com/picks to vote for more than 50 individual categories focused around dining, hospitality, nightlife, beauty, health, culture and people. Headlining categories include:

· Eat This: Restaurants, Breakfast Spots and Mom-and-Pop Bistros 

· Step Out:  Nightspots, Best Rooftops, Dive Bars, Microbrews and Wine Bars 

· Fashion Forward: Baubles, Duds and Designers 

· Body Conscious: Trendsetting Salons, Spa and Yoga Studios

· Get Cultured: Music, Art and Architecture 

Specific categories range from “Eatery to Savor Breakfast” and “Nightspot to Dress to Impress” to “Shop for Accessorizing Head to Toe” and “Yoga Studio to Perfect our Downward Dog.” 

In addition, 944 is also giving readers the unique opportunity to submit black-and-white images of scenes and moments that depict their city. Select photos will be published in the 944 Picks' LIFE gallery, a commemorative section that gives anyone with a camera the chance to see their work in print. Photos can by uploaded at 944.com/LIFE. 

The contest will take place in all of 944's markets including: Los Angeles, Las Vegas, Miami, San Francisco, San Diego, Orange County and Phoenix. Each regional edition will commemorate the city's Reader Picks selected through the voting process, along with the Editor Picks.  

Voting will commence on April 18, 2009 at 12:00 a.m. 

Please contact 944 Media Director of PR, Carly Harrill, at 619-817-5066 or carly@944.com for more information.

About 944 Media

Driven by an arsenal of city-specific lifestyle publications in the country’s largest entertainment hubs, 944 Media has created a unique lifestyle portfolio specializing in print and online content, special events and a custom publishing division. With the 944 and Six Degrees magazine titles under its umbrella, 944 Media is setting the pace for a new generation of innovative media trends, projecting a standard of living for the accomplished, upwardly mobile tastemaker in the Los Angeles, San Francisco, Miami, Las Vegas, Orange County, San Diego, Phoenix, Atlanta and Detroit markets. The conglomerate capitalizes on a hyper-local publishing model that balances regional and national content, while an immediate print turnaround allows each issue to hit the streets within 24 hours of close. The digital platform, 944.com, has extended the reach of the publication with daily content attracting more than 2.5 million unique viewers per month. Through an untraditional supply chain distribution platform, 944 Media circulates more than 4 million copies per year, with more than 6,400 strategic distribution locations and placement in 25,000 luxury hotel rooms nationwide. In 2008, 944 Media CEO and Founder Marc Lotenberg was named one of “America's Coolest Young Entrepreneurs: 30 Under 30” by Inc. magazine for innovative business and entrepreneurial practices. 
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